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Club Card iox Youngsters! 


See that every youngster in town learns about "The Green 
Archer" by printing and distributing club cards like the one 
: shown here. Print in green, or on green stock. If you wish, the 
cards can be consecutively numbered in printing for a "lucky 
number" contest. Offer promoted gift merchandise as a prize 
at the end of the serial showing to the "lucky member" card 
which has been punched all fifteen times; thus a youngster not 
only gets to see the last chapter free after having seen the previ¬ 
ous fourteen, but he also stands a chance to win a grand prize. 
Weekly "lucky number" contests might include the giving 
away of prizes to "lucky number" card holders after they have 
attended a chapter showing. 
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Order Mat 2-0 (same size as shown) from 
National Screen Service. 


ARCHERY CONTEST 

Arrange a series of archery contests for 
kids right in your own lobby! Contest 
should be held every Saturday morning, 
with youngsters divided into different age 
groups. The purchase of a theatre ticket 
entitles each youngster to enter the contest 
and test his skill with a bow and arrow. 
Inexpensive archery sets can be obtained 
from local sporting goods store in a mutu¬ 
ally beneficial tie-up. Weekly winners for 
the first ten weeks shoulcf be awarded 
archery sets as prizes, with finals conducted 
over the last five weeks to determine a 
grand prize winner. The grand prize might 
be a gift certificate for any purchase at the 
cooperating sporting goods store. 


'ARCHER' BALLY 

Send a man, dressed in a Green Archer 
hunting costume and carrying a bow and a 
set of arrows, through the main shopping 
and business districts. In particular, be sure 
he covers the school districts during the 
hours when the youngsters will be exiting 
from the school as well as other places 
where they congregate. He should be carry¬ 
ing a sign, reading: "'The Green Archer 1 
Hits the Bull's-Eye for Chills and Thrills! See 
It at the .Theatre! Every Saturday!" 


ARROW POINTERS 

Make use of the "arrow" theme in "The 
Green Archer" by placing arrows, aimed 
in the direction of your theatre on poles, 
fences, billboards and empty store win¬ 
dows. Be sure the arrows are cut from 
green cardboard and are imprinted: "See 

'The Green Archer.' . Theatre. Every 

Saturday." 


MARQUEE SPORTS STORES 


The importance of serials in attracting audiences 
is proof enough that "The Green Archer" rates 
marquee attention! Many theatres around the 
country place their chapter play schedules on 
their marquees, giving the serials as much prom¬ 
inence as their feature pictures. This is especially 
true, and especially valuable, for the first four 
or five chapters, which should cinch future audi¬ 
ence attendance. Try it in your situation! 


BOOK STORES 

"The Green Archer" is based on a novel by 
Edgar Wallace, one of the world's best-known 
writers of mystery fiction. Take advantage*® this 
by arranging for displays of Edgar Wallace 
books in all bookstores along with stills from 
"The Green Archer" and a credit card plugging 
your theatre and playdate. Arrange, too, for 
bookmarks listing the Wallace titles. 



Valance! 


Add to the effectiveness of ydur 
marquee by using this 3' x 9' 
silkolene flash piece every time you 
play a new episode. Priced at 
$9.75, a mere 65c per chapter, it 
can be ordered direct from 
National Flag Company, 43 West 
21st Street, New York 10, N. Y. 



Go after local sporting goods stores for 
help in promoting "The Green Archer." 
Have them set up window and counter dis¬ 
plays of archery equipment, providing 
them with stills and posters plugging your 
theatre and playdates. It might be possible 
to get the sporting goods stores to enter 
into cooperative advertising on the serial 
by having them advertise archery equip¬ 
ment in local papers while mentioning "The 
Green Archer," your theatre and play- 
dates. Borrow archery equipment for use 
in a lobby display. 


BALLOON STUNT 

Insert into dark-green colored balloons a 
dyed-green feather and a card reading 
. . . "Return the Enclosed Feather to the 

. Theatre for a Guest Ticket to See 

'The Green Archer'." Inflated balloons 
should be released from the top of a tall 
building in the center of town. Add play- 
dqte credits to balloon message. 


HERALD HANDOUT 

Use Ad Mat No. 202, available in Special 
Mat No. 1 (see page 4) or separately from 
National Screen, as the basis for a herald. 
Back of handout might contain dealer ad 
to defray expenses. 


TRAILER 

An action-filled trailer loaded with the kind 
of suspense and thrills your serial fans 
dream of! Use it two weeks in advance! 
Order it now from your nearest National 
Screen Service exchange. 


















































COMPOSITE 
CAMPAIGN MAT: 


A complete campaign available on one mat! Order Special Mat 
No. 1 from National Screen Service. Individual elements in this 
composite mat may also be ordered by separate identification 
numbers at the regular mat prices. 


SPECIAL 
MAT No. 1 











